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Certain statements in this Presentation constitute “forward-looking statements”, including forward-looking
financial information. Such forward looking statements and financial information involve known and unknown
risks, uncertainties and other factors which may cause the actual results, performance or achievements of Fraser
& Neave Holdings Bhd (“F&NHB”), or industry results, to be materially different from any future results,
performance or achievements expressed or implied by such forward-looking statements and financial information.
Such forward-looking statements and financial information are based on numerous assumptions regarding
F&NHB’s present and future business strategies and the environment in which F&NHB will operate in the future.
Because these statements and financial information reflect F&NHB’s current views concerning future events, these
statements and financial information necessarily involve risks, uncertainties and assumptions. Actual future
performance could differ materially from these forward-looking statements and financial information.

F&NHB expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any
forward-looking statement or financial information contained in this Presentation to reflect any change in F&NHB’s
expectations with regard there to or any change in events, conditions or circumstances on which any such
statement or information is based, subject to compliance with all applicable laws and regulations and/or the Bursa
Malaysia Securities Berhad Listing Requirements and/or any other regulatory or supervisory body or agency.

This Presentation includes market and industry data and forecast that have been obtained from internal survey,
reports and studies, where appropriate, as well as market research, publicly available information and industry
publications. Industry publications, surveys and forecasts generally state that the information they contain has
been obtained from sources believed to be reliable, but there can be no assurance as to the accuracy or
completeness of such included information. While F&NHB has taken reasonable steps to ensure that the
information is extracted accurately and in its proper context, F&NHB has not independently verified any of the
data from third party sources or ascertained the underlying economic assumptions relied upon therein.
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Higher revenue in Q2 driven by stronger exports and F&B Malaysia (Domestic) 

whilst profit before tax is impacted by higher raw material and packaging 

material prices.

   Financial Highlights
Q2 

2017/2018

Q2 

2016/2017
Change

   Revenue (RM million) 1,014.5 992.7 2.2%

   Profit before tax (RM million) 100.9 116.8 -13.6%

   Profit after tax (RM million) 92.6 107.1 -13.5%

   Basic earnings per share (sen) 25.3 29.2 -13.4%
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THB terms 

decreased by 
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Revenue Q2 FY 2018
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F&B Malaysia F&B Thailand Property Others Total **

Q2 FY 2017 Q2 FY 2018

-16.2%
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Operating profit 
in THB terms 

increased by 
2.3%

41.6%

58.4%

37.6%

62.4%

Operating Profit
F&B Malaysia : F&B Thailand (%)

Operating Profit Q2 FY 2018
by Business Segment (RM'000)

F&B
Thailand

F&B
Malaysia

F&B
Malaysia

F&B
Thailand

Q2 FY 2018

Q2 FY 2017

nm - not material
** Adjustments and eliminations are not shown in the chart





F&NHB first half performance reflects the current challenging environment for 

beverages business with continued weak consumer sentiments, rising raw and 

packaging material prices and intense competition.

   Financial Highlights
Half Year

2017/2018

Half Year

2016/2017
Change

   Revenue (RM million) 2,083.5 2,083.8 -

   Profit before tax (RM million) 216.0 260.8 -17.2%

   Profit after tax (RM million) 199.4 234.3 -14.9%

   Basic earnings per share (sen) 54.5 64.0 -14.8%
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Revenue (RM '000)

-7.2%

-0.7%

+7.0%

Q2 revenue : grew by 7.0% from RM543.9 million to 

RM581.8 million

▪ Successful execution of its Chinese New Year festive

promotions and excellent sales execution – launch of the

limited edition Classic F&N Orange Crush.

▪ Double-digit growth in exports.

Q2 operating profit : declined by 16.2% from RM47.6 

million to RM39.9 million

▪ Higher input costs especially for dairy products.

▪ Higher advertising and promotions expenditure and
sales incentives for Chinese New Year festive season.

▪ Partly offset by operational cost savings and lower
overheads.



▪ Revenue : declined by 0.7% from RM1,191.0 million to RM1,182.2 million

▪ Market contraction in the beverages categories in Malaysia.

▪ Flood in the peninsular Malaysia and Sabah impacted sales in 1st Quarter.

▪ Operating profit : declined by 24.9% from RM108.0 million to RM81.1 million

▪ Higher input costs.

▪ The strengthening of Malaysian Ringgit against US Dollar which affected exports revenue.

▪ Higher advertising and promotions expenditure and sales incentives.

▪ Partly offset by operational costs savings and lower overheads.
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FY17
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Revenue (RM '000)

-3.6%

+1.0%

+5.5%

Q2 revenue : eased 3.6% from RM448.5 to RM432.5 million

▪ Soft domestic market.

▪ Loss of UHT milk revenue - product shortage resulting 

from a co-manufacturer’s plant that was damaged by fire in 

November 2017.

▪ Partly offset by double-digit growth in exports to

Indochina region.

Q2 operating profit in Thai Baht : higher by 2.3%

▪ Lower spend on advertising and promotions.

▪ Operating profit translated to Malaysian Ringgit: 

0.9% lower at RM66.2 million from RM66.8 million last 

year due to the strengthening of Malaysian Ringgit 
versus the Thai Baht.

Revenue in 

THB terms 

decreased by 

1.1%

Operating profit 

in THB terms 

increased by 

2.3%



▪ Revenue: 1.0% higher to RM900.7 million

▪ Double-digit growth in the Indochina market.

▪ Continued innovations in new products and packaging formats.

▪ Operating profit declined by 4.1% to RM138.9 million from RM144.8 million

▪ Higher input costs.

▪ One-off provision for inventories damaged in a fire at a co-manufacturer’s plant.
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Growth for F&B Malaysia exports in 1st half 

FY 201816%

Growth for F&B Thailand exports in 1st half 

FY 201815%

Contribution of total exports to 1st half FY 2018 

Group revenue16%

Contribution of total exports to 1st half FY 2018 

Group operating profit15%





▪ Interim single tier dividend of 27 sen per share (2017: 27 sen per share).

▪ Takes into account Group’s capital position, working capital requirements and
capital expenditure investments.

▪ Entitlement date: 18 May 2018.

▪ Payment date: 7 June 2018.

1  Includes non-controlling interest

1H 2018 1H 2017

Total equity
1 

(RM'000)  2,207,665  2,156,027 

Total assets (RM'000)  3,252,154  3,371,719 

Net cash/(debt) (RM'000)        95,033     175,080 

Net assets
 
per share (RM)            6.02            5.88 

Gearing ratio            0.16            0.18 



12.0 12.6 12.8 16.5 20.0 20.0 20.0 22.0 22.0 
27.0 27.0 27.0 

22.2 22.5 24.0 

38.0 

47.0 

23.0 
30.0 

33.0 35.5 
30.5 30.5 

5.0 5.0 

110.0 

30.0 

15.0 
10.0 

 -

 2.0

 4.0

 6.0

 8.0

 10.0

 12.0

 14.0

 16.0

 18.0

 20.0

 22.0

 24.0

 26.0

 28.0

 30.0

 32.0

 34.0

 36.0

 38.0

 -

 20

 40

 60

 80

 100

 120

 140

 160

 180

 200

9/30/2007 9/30/2008 9/30/2009 9/30/2010 9/30/2011 9/30/2012 9/30/2013 9/30/2014 9/30/2015 9/30/2016 9/30/2017 9/30/2018

F&
N

H
B

 S
h

ar
e 

p
ri

ce
 (R

M
)

D
iv

id
en

d
 (s

en
)Special dividend

Final dividend

Interim dividend

Share price

Divestment of glass 
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Section 13 
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Coke break
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Rojana 
plant Transformation 

in actionRM8.05
(2 Oct 2007)

> 400%

If an investor holds F&NHB shares from 2007 

until today*, the ROI earned (share price 

appreciation + dividends) would be

* RM35.96
(2 May 2018)  

RM35.96 – RM8.05 + RM7.50 (Dividends)

= RM35.41

















Commenced producing

100PLUS ACTIVE 1 litre
pack since March 2018.









▪ Business environments in both Malaysia and Thailand will continue to be challenging 

with prolonged weak consumer sentiments and intensifying competitive price pressure.

▪ Raw and packaging material prices in subsequent quarters are expected to remain 

volatile 

▪ uptrends in packaging and milk-based commodity prices

▪ compounded by the continuing uptrend of oil prices.

The Group has hedged its core commodity requirements for the financial year along with 

the corresponding foreign currency exposure wherever possible.

▪ Leverage on innovations to deliver new and unique product offerings while focusing on 

meeting consumers’ evolving needs toward healthier beverage choices, flexibility and 

affordability 

▪ introduction of more products with lower sugar content, right pack sizes and 

prices.  

▪ Board and management will continue to remain vigilant and take decisive actions in 

managing the changes in external environment to ensure sustainable growth for our 

business.re products with lower sugar content, right pack sizes and prices. 



F&B Malaysia (Domestic)

▪ Expand share of Ready-to-Drink Beverages Market with an 

enhanced portfolio of HEALTHIER CHOICE PRODUCTS

▪ Greater competitiveness and enhanced operational efficiencies

▪ Capex projects coming to fruition – provide capacity for growth

F&B Thailand

▪ Continued focus on INNOVATIONS and new product 

applications

▪ BRANDBUILDING in Indochina

Exports
▪ Smart capex initiative at Pulau Indah to fuel exports growth 

▪ Establish Exports as a sustainable third pillar - RM800 million 

in total exports revenue by 2020




