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Food & Beverage
A household name to many, F&N has established itself 

as a leader in the Food & Beverage (“F&B”) arena in 

Singapore and Malaysia since the 1930s. F&N’s origin 

dates back to the founding business of Soft Drinks in 

1883. The Group expanded beyond Soft Drinks and 

successfully ventured into Beer in 1931 and Dairies 

in 1959. In 2012, the Group divested and unlocked 

a significant value of the beer business and retained a 

55%-held brewery in Myanmar. Today, the Group owns 

a portfolio of reputable brands including F&N, 100PLUS 

and F&N SEASONS for Soft Drinks, F&N MAGNOLIA, 

F&N NUTRISOY and F&N FRUIT TREE FRESH for Dairies, 

and Myanmar Beer, Myanmar Double Strong and 

Andaman Gold for Beer. The Group’s consistent 

leading market shares across various products have 

led to F&N being conferred numerous brand awards. 

The F&B operations and investments now span 

Singapore, Malaysia, Thailand, Vietnam and Myanmar. 

Through established distribution networks and joint 

partnerships, F&N aims to reinforce its foothold in 

the F&B industry geographically across Asia Pacific, 

further expand its portfolio of brands and strengthen 

its research and development capabilities.
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ProPerties
Frasers Centrepoint Limited (“FCL”) is a wholly-owned subsidiary of F&N. From a single shopping mall 

along Orchard Road, FCL is now a leading integrated Singapore-based property company with a strong 

foothold in property development, property investment, serviced residences and investment funds.

Its global footprint includes Australia, Bahrain, China, France, Hong Kong, India, Indonesia, Japan, Korea, 

Malaysia, New Zealand, Philippines, Qatar, Singapore, Thailand, Turkey, UAE, the UK, Vietnam, etc. 

With our commitment to deliver sustainable earnings to shareholders, the Group remains focused 

on building the integrated commercial real estate model and balancing its portfolio by diversifying 

overseas, as well as across multiple sectors.

PuBlishing & Printing
The rich intellectual capital of Times Publishing paved the Group’s entry 

into the knowledge-based economy. Singapore’s largest publishing and 

printing company, Times Publishing has a well-established track record 

in publishing, printing, distribution and retailing of books. It operates 

a global network spanning Australia, Chile, China, Hong Kong, India, 

South-east Asia, the US and the UK.


