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The F&N Group’s success over the last 131 years is built
on our guiding principle of delivering great experiences
to our customers. Whether it is refreshing or nourishing
consumers with their favourite F&N beverage or dairy

product, or facilitating the sharing of knowledge through
our publications, we at F&N are passionate about bringing
people closer.

In this part of the world, families and friends revel in
festivities and celebrate achievements with an F&N drink

in hand; F&N Sparkling Drinks help spread festive cheer,
Cl()ser T00PLUS is the enabler for consumers who lead active and

healthy lifestyles, and F&N NUTRISOY and F&N MAGNOLIA

have nourished generations with its nutritious goodness.

T . Generations of young inquisitive minds have been inspired
'HE&‘?}G Wi by our published materials. Our Publishing & Printing
' _division aims to enrich lives through knowledge sharing.and .
making it accessible and widely available through our retail
- and distribution network. - ;
: .

Great experiences are made more meaningful and memorable

when shared. Thus, at F&N, we have become, and continue to
"“strive to be-a par‘t of our consumers’ daily I|ves Not only do we .
\ brmg people together, we bring them closer." :





